Running head: Questionnaire 
Questionnaire 
What is a good questionnaire?
Is the one that helps someone to reach his/her research objectives and also can provide full and accurate data that is needed that makes it very easy for both the interviewer and the interviewee to understand. In simple terms, it should be simple, clear, and brief for possible interpretation as well as making a sound analysis of the research (Baryla et al. 2019).
Example of the Questionnaire
	

The Big Gift Stores Research Questionnaire


Answer the following questions by giving your suggestions concerning the question


I. Do you think the Big Gift Stores should open on Thanksgiving night?


II. At what time exactly do you prefer the Big Gift Stores should be opened and closed?


III. Which particular products do you prefer the Big Gift Store should sell on Thanksgiving night?


IV. Why do you prefer to shop with the Big Gift store on Thanksgiving night than other stores?


V. Which method of shopping do you prefer the Big Gift stores should offer on Thanksgiving night?





Analysis of the questionnaire
The questions designed above concerning the Big Gift store can give an appropriate response to the department of the Big Gift stores on whether they should open on Thanksgiving night or not. For instance, the first question presented to the interviewee will be able to provide detailed information from different customers on whether they should also engage themselves on opening their store on that night like other stores (Baryla et al. 2019). This particular question will also give an overview of the level of preference of the big gift store to their customers to other stores. 
Another advantage especially from using such kind of the questionnaire in making a decision is that the responder will be given chances to give their suggestion on the exact time they prefer for the store to be opened. This is because different stores have a different kind of opening hours on that particular date and it should also raise great concern to the Big Gift department whether they should operate like other stores or create their unique opportunity and closing time (Harding, 2018). 
With the use of the questionnaire as a method of helping the Big gift department to make their appropriate decision, they will also be able to know the products in particular that are preferred by their customers on that specific night so that they will be able to provide adequate products to their customers without running into shortages (Harding, 2018). This will help the department to place their focus on particular products and delivering them in plenty.
For the Big gift to decide whether they should operate on that particular night, they also need to be aware of their customers still prefer their products to other stores. Numerous response collected from the different customer will give a clear indication by a comparison between the Big Gift stores and other related stores. This question will help the department to identify its potential customers on Thanksgiving night.  Lastly, the use of the questionnaire will also help the department to know precisely the type of market they will operate with on that particular night, whether online market or in-store market (Harding, 2018). 
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